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Mobile Is ready for marketing, IS
marketing ready for mobile?
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Potential : Iit's our best friend

More phones than people
It goes where | go

It knows who | know

It is awake when | go sleep
It is getting more powerful
It is doing more for us

The screen is getting better
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> Affordable broadband is coming
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So why are we not queuing up to use Iit?
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How agencies think

High reach

Low frequency Media High frequency

Personal
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Early days — can make it difficult to justify

On average, how often do you use the mobile Internet on your
mobile phone?

Never
Less than once a month

Less than once a week

Once a week B UK

A couple of times a week
Once a day or more

Don't have this on my phone

0% 10% 20% 30% 40% 50%

Source: Forrester’'s European Device, Access, and Telecom Online Survey, Q4 2006

Base: All Internet Users 16+ who have a mobile phone
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It's not like the Internet 7 years ago

Clumsy to Information
navigate

Cheap
High costs

S\Man
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It's not like the Internet 7 years ago

Clumsy to
navigate What will
| find?

Little reason
to invest

Few people
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More complicated than the www for
advertisers

PDA/phone Connection type

Screen resolution

Technology
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Mobile Is a highly valuable marketing tool
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It reaches parts other media can'’t reach

Connected

Wake

.

In meetings

Unconnected -
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It’s the most intimate marketing space
available to us
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a © on my face
or
a $ in my pocket
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Simple options

Make something easier

Exploit traffic Gift / incentive
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Future of response

&1 ‘Apple’ results

Ad: Free Video - Get it Today

cellfire.com
Apple Inc
’ AAPL 89.87

News articles
« Cellphone users set their
sights on Apple's iPhone

« Piper: Apple May Announce
High-End Final Cut; Avid Tech
Still Attractive

ortext
07950 080201
quoting location
8403
4 hours
No return
/| within 1 hour
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Local affiliate marketing
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Accelerating mobile marketing

www.mobilecodes.org
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Exploit traffic

Actualités

E Bébeés congelés - fin du doute 7
Euro 2008 : faux-pas interdit
““ Mlon horoscope du 11/10

¥ + dlarticles

Bomse

ENUNE-EADS : le
titre prolonge son
rebond, ..

® Lwe I'article

¥ + de rubriques
A decouvrir
© Paris Match

Pellicules fenaces,
vous avez lout essayé ?

Flaces de ciné
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| Menu | Ma Page | Chercher|
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INTENSIF

PELLICULES TENACES...

Testez gratuitement |

Votre solution Elséve

VOTRE SOLUTION
ELSEVE

DECOUVREZ

ELSEVE

ANTIPELLICULAIRE

AU SELENIUM 5 ACTIF®

Le est
un agent trés puissant.
Formulé pour agir
efficacement sans
agresser le cuir chevelu, le
shampooing

se
répartit uniformément et se
fixe pour agir :
- des |a 1ére
utilisation, il s'attaque
aux pellicules tenaces et

e anlipeliiculaire
s pellicules
e

ersi
RENVOYEZ-LE NOUS

Testez gratuitement
I'efficacité

W Je souhaite recevoir des
informations L'Oréal Paris

—

e Votre solution Elséve

© Accueil Elséve




An exciting future

ImaHima Mobile Community

Pick a few widgets and download them to your mobile

......

imaHima
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Advice for helping the industry move
beyond experimentation

>
>

>

Address usability
Increase the number of people

This is an intimate marketing situation: Be gentle with the customer
» When is the brand relevant on mobile
» Reward them

Don’'t measure the wrong thing
» Do not over-promise

Use experimental budgets
» Start building and experimenting with mobile sites

Work in partnership with the mobile industry pioneers

We faced worse in the early days of the www
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Thank you
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